Introduction:
The aim of this report is to find the most effective method of advertising for Norlec.

Findings:

First, we found that magazines are an effective way to advertise.    In contrast, not many people read the direct mailings.  Furthermore, although the results for website advertisement were low, these are likely to increase because of growth in internet access.  

We spent the most money on radio advertisement, but it is a good value because we reached 40% of our customers by it.  The second most expensive form of advertising was billboards, and the price is expected to increase.  

Conclusions:  

In conclusion, the most effective methods of advertisement are radio and magazines, followed by our website.  We recommend focusing on these three methods, especially increasing magazines.  On the other hand, we should stop using billboards.     

